Kraft Foods and the National

.atino Children’s Institute

Bring a Healthy Lifestyles Resource to
Hispanic Communities

U.S. Surgeon General
Richard Carmona jvined
with Kraft Foods. Inc.
{NYSE:KFT) and the
National Latino Children’s
Institute . (NLCD) 10
announce Safsa, Sabor y
Sulud- a first-of-is-kind
healthy lifestyle
vducational program
designed by Latinos for
Latinos. ‘1he progrem was
created by NLCI in
partnership with Ksaft to
suppost Hispanic families,
a popuiation pasticulariy at
risk for obesity and
accompunying health
problems.

Over the [ast 18 months,
pilot sessions  al
community orzanizations i

demonsiraied thar Sulsa.
Sabor y Salud is practical,
actionable and provides
real-worid solutions that
parents and children can
put to work right away.
Through the eight-weck
curriculum, which now is
being made available to
community organizations
nationwide. {amilies leam
small steps to change their
daily rouitnes and caling
habits that add up to major
lifestyle improvemenis.
Salsa, Sabor y Salud was
piloled in Los Angeles, San
Amonio. Chicago. New
York, Newark and Miami,
which 10gether comprise
nearly 40 percent of the
Hispanic population in the

s cities  have U.S,
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