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The doll symbolizes

a group of icomen -

Mexican-American
Jemales—almost
invisible in populur
cultre except &s

| migrant workers,

maids and misfits.
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Bienvenida,
Josefina

By Melita Marie Garza

osefina Mon#oya was born in
Middleton, Wis., this month, and
christened “the newest American
Girl.”

She's not all that new, however, her fore-
bears having settled in what is now New
Mexico more than 400 years ago.

A raven-haired 9-year-old with clive
skin, Josefina literally is a doll—the latest
creation of Middleton-based Pleasant Co.,
which manufactures historically accurate
dolls who star in their own fiction stories.

Figuratively, she is much more.

She represents a chapter in U.S. history
too often omitted from textbooks. She sym-

bolizes a group of

women—Mexican-

American females— -What aml?
almost invisible in I fie down white,
popillarculiure 1 get up spotted.
except as migrant ¥
workers, maids and {11 Ok unerican riddis
misfits.

“Joseflna Montoya bringe Mexican-
Americans into the mainstream of
American history,” explained Juan

e Garcia, a professor and associate
F

dean at the University of Arizona,
who served on the advisory board
that helped develop the doll.
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