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San Antrri>'s CWyBiir<}ual_ 

Kraft Foods, Latino Children's 

Institute promote healthy lifestyles 
u.s. I.".". , ••• ", "/Bt.d c.,.. •• /.,., «fin F.H, •• A ft ••• tl ••• , tatl•• 

tllllll",', 1.,ttt.Q " ...... ņ. .. "., 
Nortbflo-ld, II� u.s. Surgeon Gen­

ern! Richanl Canrooa lO<by joined '"i!h 
KtafI.foods Inc.(NYSE: Kf'T) and the 
Na!iooal Latino Children's In sliMe 
(NLCI) to """""""'" SIllso, SGbor, 
$(Jlud - • fim-of-iu-kind heahhy 
lifr"ylu edurational prog .... m de· 
.;gntdby Latinos for LatillO$.Tho pr0-
gram w .. crealed by NlC[ in partner­
ship wilh Krafl 10 ŅppOfI Hi.p an;c 
(amiti." a populat;on particularly at 
rhk fos obesity and K<:o",panying 
heallh problems. 

"My abv�lilQ rulw !he ki\cbtn. and 
every d,"" w made.!at\ed willi. biB 
scoop of lanl from !he can l! the block 
of"'"..,fri&eraCor. litr _re ""'Y 
sobroso,b.n now we!mow tIw we ca:J 
ha>"e the delicioo.s WIC$ wilhoul add· 
ing the fat, " Carmona .said. "This is 
pan of incrt ....ing Americans' htalth 
1i1elaCy.wIlidJiscriticali n our Hispanic 
communi'ies "'here o verweigh! and 
obesity are contributing '0 !he ril<' in 
heallhproblems like beandi�_aDd 
diabelCs ll1al are robbins Lalinos 
thei, htallh and e .. ." llIcir live$. s,,1so. 
s"oor)' Saloul i s an exec lie nl uamplc: 
of l c",.,iv•. e<>mmuni'y·b<lsed ap­
proach de$ignM 10gi"e familiu tOOU 
1hcy can 1""10 u!c immediately 10 Ic:ad 
"".1thier Ii'·e$.·· 

Ch"er 11'1< las' 10 month" pilot "" . 
,iun; "1 ","""U"ily OIganizalioo, in 
si. citie, have demon,'rated that 
Saba. Saoor)' Safoul is J'f"<lit"al, "". 
tionable and provides real,wOIld ",Iu· 

lion, lhal parents alld children can put 
to wori: righl"way, Throogh lhe eigh1· 
"'eek cun-iculum. which 00"" is ""ing 
made a,'ailahle ", community organi. 
zation, nalioowHle.familě learn small 
'lep' 10 ch.nge lheir daily rouli ... , 
and ."ing habils that add up to major 
lifc"yle improvcn>cnl., .l"al,,,, SaboT 

). !>al.d ,"as piloted in los Angel... 
San AnlOnio. Chicago. New York. 

N,wark and Miami. which logether 
con,pri" nearly 4()percenlOhhe Hi,· 
panic population in the United Stale. 

"Kr"ft Food, ha,alw.y'=ogniud 
the imponanl role Ihal a balanced diet 
.nd plent}, of phy,'i<'ai ""livily play in 
leading a heallhy life," said Lance 

Friedmann. Kraf1's Senior VIC< Presi · 
denl of Global Hulth and Well 
�As. )1lI1 oldie IwI.I ...-.:rt 1haI NLCI 
and our communilY parmers hi...""' 
imolhiJpropam, s,,1so. SabM y SDl...J 
il • roew kiJ>d of lJlIl'OIIdllO addfeu 
lhe problem of obelily lhot really 
make9- sense 10 people. Through in· 
lerac:1ive lessons, family food ,pa. 
mi on and fun. physical activities, par. 
enlS and Children learn roew ,,'.y$ 10 
ke ep IhemselYe$, a n d  each olher, 

healthy. "' 

Creati,'., romp",he",ive and CU !lut· 
ally",lcY.Ill, s"1",, Sabor . "s"fudwas 
developed hoooring Lalioo lradilion. 
_ .ucb as galhering the family for 
meal•. el "' .... (families strolling 10-
gelher) and in,'olving Ihe extended 
family in daily life, 

DIlling lhe piĹphase in 2003,Com· 
munity organi�alion, found Salsa, 
s"OOTy Salud 10 be ''theperfecl con· 
duit to help fami!iesrecogniu withey 

ha"e the power 10 change "'eir lives:' 
and have incorporale d lhe curriculum 
lhroughout their offering', And par· 
enlS have embrlCed 11'1< principles of 
lhe program - lltrough .haring ",d· 

pes with each other. "",roiling O!her 
pa",nlS and f.mily members and by 
�aping the psychological benefilS of 
sening healthy goal' as. family, 

"'We ar. thrilled aboul the opponu. 
nity tobring this program 10 l ife.thanks 
10 Krafl". ,i.ion .nd the truS! they 
placed in our organiulion." said 
Reheca BĜra, ĝ,i<lenl andCEO of 
NLCI. "s"fsa, s"oor y s"fud focuses 
on p", ... nlion and making hf e"yle 
changes that promote health." 

By die end of2004. the futl cumcu· 
lum in lhe pilQ(and firSt Stage wililla,'e 
rtaehed n>O<"e than 2,500 familie 50 
community "'Eanizalion locali ons in ,i, 
Stale., A(\ditionaliy, through an .,len· 
,i"" of 1hc program, """" than 5,((1() 
children will experience .>oo&'. game. 

and O1her elcmenlS of Salsa. Sabor y 
Salud as 1hcy are incooporotM inlO n· 

isting offerings ao: child"""" fadlilies and 
O1her community cenlers, 

"'B«ause of $(Jlsa. $(Joor)" Salud. 
OIlr agency has hecome an ad "ocate 
for heal"'y eat;ng habi1s ;n preschool 

" said Nil", Ğlazq""z·Mani 
ğsidcnl of KIDCOChild Care. Inc.. 
in Miami. ooe of the ,i. pilO! organi .. · 

Ii<>n!t. "We f"",1 pride in helping1hc His­
panic """""unity, especially fanĠlic$. 
berome bener cdPCalCd 00 !>ow w live 
healthier,iiuerKt more .. ith _"other, 
and berome more involvcd with the 
.!ChooI and dleir childml', in1Crat$. ń 

Saw, Sal>t>r y s"lud ..pn:senlS • 
commitment ofS2 milli"" .ince 2002 
from IVafllo the uli"" community. 
espteially 10 uD!kru,-.,.«I chil d.... 
Kraft c"",," NLCI !OdeYelop die cdu· 
ca,ional curriculum because of lhe 
orpnization',,ut;<;essfullOoCk recoo-d 
in "",aling childRn',educational pr0-
grams specifically for ulillOl. The 
N.tionol Rec",,,ion and Part Asso­
ciati on and La!;OO 
c.,ions .1", lem lheir .. penise 10 lhe 

pro;ect. 

font'" Kraft funding for 1hc :-;.,1"" 
Saoor)" Salud program i, available 10 
eligible "'Eaniwions s.erving families 

in Chicago.LosAngele<. San AnloolO. 
Miami. New YorkCi1y andcenainC<lUn­
lies in New Jersey, The Krafl Foods re­
quest for proposal i...,.ilable oo·liroe 
a1 www.kraf!.com/salsa.Organizati ..... 

in other ei,i... who develop Ih<;ir own 
funding ,ource. fot Salsa, S"Ix" )' 
Sa/ud,can partie;!",'" in a lwo-da}' Ira; n· 
ing<ession. afiawhich they ""ill m;"i"" 
dlecuniculumkit 

IVaf1 Foods marke" many of 11'1< 
brand" includ' 

ing Kraft cheese. Ma:n.'dillouu and 
Jacab, coffee,. Nabisc" cookie 
cr.ocker.;. Oscar Ma)'" mea", Philo· 
ddphia cream ,hee ... Po" cereal. and 
Mill:a chocola1e,. in more Ih.n loW 
Coun'ne.'. 

Krafl Food,' corporate gi .. ing pro­
gr.m .<h'once, inoo"ali"e solUlion, 
fo< <'rilical "",ictal needs, I ... " ycar. 
Kraft provided more lhan S97 million 
in food and financi.l ,uppor! to thou· 
'.nd, of nun'p ro f it organ i13'ions 
""",nd lhe world. Sy engaging people. 
ide. .  and resource" Kraft demon· 
",ales its ,ommilmenl '0 c<,mmunily. 
bringing Ihi. commilmenl to lif" 
Ihrough ,,,.tegic pannership' wilh 
employee" chari",ble organi,,'ion,. 
and ei .. ie and corponote "nli,ie<. Kraft 
Food. 'trategic giving focu.e. o n  
f'ghling hunger, advancing he.lIhy 
IifeS!Y10.,Sirenglhening am edoxalioo 
program•. and enriching lhe li,'e. of 
kid,and families. 
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