Kraft Foods launched an
obcsity/brand awareness ampaign
aimad a Hispanic Gmilies. The cam-
paign is a partnership with the National
Ladno Chy'ldrens Institwe, and has
boen laundhed in six major U.S. cities,
reaching arcas comprising ncarly 40%
of (he sountry’s 35.3 million Hispanies.
By the end of 2004, the pogram is
opeaed to reach mose than 5,000 chil-
dren and 2,500 familiss. Hispanics are
expected o comprise 20% of the U.S.
population by 2020,

Citing shrinking Midwest milk ve!-
ume, Associased Milk ers Inc.
(AMPI) announced the closing of its
Glenaoc, Minn. plant, efiective June
19. AMPI acquired the choese and
whey processing facility through a 1999
mecger with the Glencoe  tter and
Produce Association.

Land O’Lakes launched a new pilor
scheol numiden peogaam in Honduras
thac will feed 4,500 studenw in 58
schools. Through the Dairy Eatesprisc
Initiative, more than 520,000 rations
of milk, corn tortillas and cheese will be
distributed to children in six months.
The progsam will teack che nutcitional
impact of increasing daity produci con-
sun by evaluadng studencs’ blood
gaametecs, panasitism, beight and
weight, asademic performance and den-
1a) health. The astimated eose for the
project is $130,008, with aboue
$25,000 coming from the U.S. Agency
for In Developaient.

Dreyes’s Grand Ice Ceeam — crcated
through the 2803 merger of Decyer’s
and the U.S. ic¢ ceeam unit of Nesdé —
began work on a $100 million oxpan-
sion project that will triple the capacicy
of its Balerf.dld, Galif. factliny:

Canada will impose an import duty
on U.S. froaen self.rising pizza. The
action follows a eomplaint from
Canadian frozen food maker McCain
€oods, which alleges that pizza dump-
ing is harming pricss and sales of
Canadian production.

Repons that Parrnalat was eonsider-
ing keeping its U.S. operations because
bids were too low were apparendy truc.
The bankrupt eompany unveded a plan
that includes the restmmuing buc
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SJ Public Relations, a social media and public relations agency for today's complex markets. 
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www.sjpublicrelations.com



