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Kraft Foocb hunc:hod an 
obaitylbrand ũompaign 
aimtd •• Hi,fWlic fomilia no. cam· 

paign is. f'UT""rship "i,h u.. N.rionol 
[iDo Chi ldm1" Institute, md h2$ 

Ixcn Launr:t..d in $i.x m:>;orU.S. ci.ia 
äng ...,.. compti<ing nearly 40% 
o€ .... a>Unuy. 35.3 million Hi>pania 
By u.. end o€2004, ,ho P"'S""'" is 
apoct<d '0 .ad. more .!un 5.000 mil. 
d=. md 2,500 fomiIM:.. Hi<pania. .'" 

apoct<d to "'"'I"'ix 20% of [ho u.s. 
popu1>1ion by 2020 

Ci.ingohrinking MidvrQt milk "01. 
umo. AMoci.ud Mill< Inc. 
'AMPO an""",need dw: dooing ofi .. 
Glmco<. Minn. pbn., <f!ta;", JuM 
19. A.>"fPI ocquiftd .he ch=c and 
,,+><y l""""""inS l3ci!ity ,hroush' 1 m 
rn<"rg<"f wi,h u.. CI<"I>CO< and 
Product ",-u.tion. 

Ũ O'U!<a hunchal . ........ pikM 
..:hooI nutrition program in Hond"", 
,/,.[ "'ill f=f 4.WI) oru<kn" in 58 
><hoob. Through u.. Dairy En .......... 
lnitia,ive, moo: ,h.n 520.000 ..[ion> 
of milk. com ,onilLu ...,j d>«<c will be 
dis.ribu.<d .0 childm1 in .0: monm.. 
The prognm ...iU [Ū u.. nu.ri.;g,W 
impoct ofinc ..... ing dairy pr<>:l.lJCl <Ott• 

by ","',,"[ing "..&n,,' blood 
po:u=><fCl$. p=s.I,ism. brigh. and 
å" academic pe..ro..m>n<e·and den· 
..,J he.leh. 'The (:$.inu.<d O>ot for u.. 
J."'Oi<a: is S 130,000. "ith .bou. 
$15.000 coming fiom .ho U.s. Acn><Y 
f", In 2•• 

1. Grand leo Creim -=-• .,; 
through the 2003 magn orD...,...', 
and u.. U.s, icc ,<t:am uni, orNc.d.!-
began ,,'Otk on • S 100 million ctpon· 
oion ""*'" oIut will .ripl< .... "']>XiI)' 
ofi.. &km/idd, Coli( fociIil)'. 

c...odo wiU imp<!$<' ao import dul)' 
on U.S. fro=> $<If.risingpitta. 'The 
"",ion follows" complain' fiom 
Canadi... ff=n food makn McCain 
foods, ",ttich oIltga tim pizza dump' 
ing is huming pno.. ...,j .ala of 
Canadian production. 

Rq>oru tho[ PanrWat _coruidtr· 
ing kcq>ing i .. U.S. oper.uioru beaus< 
bidl ""..., tOO low .."..., ūdy .tf\I'<. 

'The Nnkrul" company un...a..! • pLan 
tho, includes tht. .....NCtU(ing -bu, 
not ,ho sak - ofi.. U.S. uni ... 
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SJ Public Relations, a social media and public relations agency for today's complex markets. 
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www.sjpublicrelations.com



