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come 1o the shates of
thes countsy and ~hall
always com¢ here. To
st ofl immsgration oy
severedy reatrict u for
whatcver rcason well
only whCourage
widespread  illegal
imigrstien and we wilt
e ter sqguare ong.
I as time 1o took ot this
issue reaslictically, and
for us sll 10 face the
necessily thal
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Surgcon General
Richurd Canmona posned
walh Kraft Fooda. Inc.

and the
Nasional Latino Childnen's
Institute to

announye Safsu. Sabor v
Nofuel- x (in1-of-us-kind
hcatthy lifesiyle
cducational ptogr m
designed by Labnos for
Latenoy. The proegram wa
created b NLCE n
pantenhip with Keaft to
suppart Hispanic familics,
apopultion panticutarly a
risk for obesny uand

accompanying  heaith
protiems,

Over the las 10 months.
pilot . at
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Subor ¥ Sa wid s
achionable and provides
real-world sclutions that
parents and children can
put 10 work right away.
Through the eight-week
currecistum, which now is
heing made available to
community otganizations
nstionwide, families leam
small steps toch: i8¢ theie
daiky sovtines and cating
habats 1hat add up to major
lifeayle tmprovements.
sa, Sa or y Sulud wax
pilowd in 1.os Angeles. San
Anonio. Chicago, New
York., Miarmi,
which together comprise
rearly 40 percent of the
Hispanic popolation in the
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